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Nina Weiss - Future Communication 

Brand marketing consultant 
specialized in 
Sustainability and transformation  

Transformation marketing 
for global impact 



Nina Weiss 

Global experience, new knowledge  

• 15 years of experience in int. brand 
communication strategy (BMW, Gore-Tex, int. lead) 

• Plus: Psychology, futurology, spirituality 
personal & organizational development 

• Networks: Conscious Business, Inner 
Development Goals, Sym:beyond economy 



New Dimensions in Marketing 



Paradigm Shift in economy:  
New rules for marketing

Change/ 
Polycrisis 
Complexity 

Impact 

Sustainability 
Economical, Social, 

Environmental Credibility 
Values, 

Transparency

Vision 
Future Image

Human  
Centricity 

New Work 
Agile

Goal: Green, resilient economy and society  



Thinking in Systems - Donella Meadows 

The world is a complex, 
interconnected, finite, ecological, 

social, psychological and 

economic system.


Everything is connected.

https://books.google.de/books?id=CpbLAgAAQBAJ&printsec=frontcover&hl=de&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false


1. Credibility  
2. Complexity 
3. Responsibility 
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New Dimensions in Marketing: 
  



„We need deep messages,
that people easily can
pass on.“

Nina Weiss 



New Dimensions in Marketing 



Future Brand Model 
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People

Profit Planet

Brand  
Essence 

Purpose 

Responsibility

Engagement Mission
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Future Brand Model 

Outer circles: 
Values and Potentials = People 
Future Market = Profit 
Impact = Planet 

Intersections: 
Strong brand messages 



Future Brand Model 

Brands with a profit business approach:  
Balance: Focus Planet (SDGs) & People (IDGs) 
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„Future brand communication
=  identity & impact driven 
corporate communication.“

Nina Weiss 



IDGs in Marketing 
Global Impact Communication 



Transformation Trends 
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Future Marketing Guide 
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New ways for brands  
from Tomorrow 



„THE MARKETING OF THE FUTURE 
HAS THE TASK OF CREATING THE LINK  
BETWEEN THE INSIDE AND OUTSIDE OF AN 
ORGANISATION IN A MEANINGFUL WAY.“ 

Ninna Weiss in: Future Marketing Guide, The Future Project



IDGs in Impact Marketing  



IDGs in Impact Marketing  



IDGs in Impact Marketing  

The IDGs help to unterstand 
weather the internal values of 
a organization or brand match 
to what it communicates to the 
outside world. 

Out of „Future Marketing Guide“ https://thefutureproject.de



IDGs in Impact Marketing  

Marketing is a powerful tool 
for shaping the future.  

The IDGs highlight 
opportunities to communicate 
better and develop successful 
strategies 



IDGs in Impact Marketing  

The „Inner Compass“ raises 
awareness of what your brand 
really stands for. 

The answer to this question is 
extremely powerful  



Inner Development in  
Transformation Marketing  

The Guiding Principles:  
By Renée Lertzman



Learn more:  Marketing & IDGs 

Nina Weiss & 
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NEW DIMENSIONS IN MARKETING 

Let’s do it!
For a better future!
Nina Weiss 
Future Communication  
www.nina-weiss.de 
www.linkedin.com/in/nina-weiss

http://www.linkedin.com/in/nina-weiss

